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Branding is the process of trying to influence people’s perceptions of the
organisation and way they think about your brand.
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Dit brand er den opfattelse folk har af dit bibliotek,
dets samlinger og tjenester. Det er det som folk
teenker og feler om, hvem du er som organisation, og
det din organisation ger.
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Dit brand er den opfattelse folk har af dit bibliotek, dets samlinger og tjenester. Det er det
som folk taenker og feler om, hvem du er som organisation, og det din organisation gar.

Branding er en process hvormed man forseger
at pavirke folks opfattelser af organisationen og
hvordan de taeenker om dit brand



Dit brand er den opfattelse folk har af dit
bibliotek, dets samlinger og tjenester. Det er det
som folk taenker og faler om, hvem du er som
organisation, og det din organisation ger.

Branding er en process hvormed man forseger at
pavirke folks opfattelser af organisationen og
hvordan de taenker om dit brand

@janholmquist

A very big thank

you to my friend Jan
for translating these
definitions for me!









Brandingis the process of building a coherent and distinct
pattern of associations in the mind of a target audience.



Brandingis the process of building a coherent and distinct
pattern of associations in the mind of a target audience.
Too often, branding is associated with much more limited
objectives. For example, logo and visual identity standards.
While these are key tools for branding, they alone don't create
the brand. Today, brands are built by great products and
services, first and foremost
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..the target aud

ience must be delighted.



Qur library brandisn't just what we
It's what we




Craighead County Jonesboro Public Library

Remember, branding is the process of building a coherent and
distinct pattern of associations in the mind of a target audience.

Jonesboro did this not just through a strong visual
identity, anirreverent sense of humour, tapping
into the zeitgeist, and...



Spoiler Alert!
Dumbledore dies on page 596.




Cheap date!...You get dinner,
we've got the movie.

A www.libraryinjonesboro.org

Concerts on the Lawn,
because what else are -
you doing on a ~
Tuesday night. sg | ALK
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Concerts on the Lawn, =
because the chairs ﬁ
kept falling off the roof.  %¢7)

A

Romance novels
cheaper th

Agwww.libraryinjonesboro.org

Concerts on the Lawn...
It's the closest 'you'll
Pictures are great, coloursare ;gﬂfg e
nice. Butit's the personality

which helps to shape the brand.
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Ben created a very strong brand for the
Library, and it really, really worked...

Over 4 years:
100% INCREASE IN ATTENDANCE
40% INCREASE IN LIBRARY CARDS ISSUES
DOUBLED CONCERT ATTENDANCE
150% INCREASE IN EBOOR USE
110% INCREASE IN VISITS TO WEBSITE
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Discuss this question with the person next to you
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"Market a few planets, not
the entire galaxy’



It's very difficult t
get anyone to D0
something they
weren t already
planning to do




Almost no one acts on a piece of
marketing the first time they see it
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S0 in order to change behaviour we have
to reach them more than once.






he same message,
tailored across
fferent platforms,
fora concerted
period of time.







CONTEXT

EVALUATION

ROMOTION







